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ABSTRACT:

This study investigates the factors that contribute to the development of omnichannel shopping habit and its impact
on omnichannel usage and word-of-mouth. Data was collected from 512 omnichannel shoppers through an online
survey and analyzed using structural equation modelling. The results show that both online and offline interactivity
have a positive association with cognitive and affective engagement. Of the two, affective engagement is the most
significant predictor of habit development, followed by value consciousness. Moreover, the habit itself is a substantial
predictor of both usage and word-of-mouth and mediates between value consciousness and both outcomes.
Additionally, the study found that consumers with higher income or who have been using omnichannel services for a
longer period of time may be more likely to develop omnichannel shopping habit due to their stronger value
consciousness. The research suggests that retailers should prioritize enhancing interactivity and creating value
consciousness to foster habit development among omnichannel shoppers.
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