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1 Executive Summary 
The 12-week InQueensland Media Academy Course offered by the IMPACT Centre provides a 
unique and engaging approach to secondary school media education. The course focuses on 
developing students’ journalism skills by supporting students to develop and publish their own 
news articles. This evaluation report is based on analysis of the experiences of students from four 
schools who participated in the course in the first half of 2022. The analysis is derived from two 
sources: a pre and post course survey (n=17) and a focus group discussion with students at each 
school (n=34). Students reported a range of positive reflections on the course: from developing 
improved writing skills, to a greater understanding of and appreciation for the challenging role of 
journalism. At the conclusion of the course a number of students also demonstrated a capacity to 
engage in critical reflections on the role and impact of media in Australian society. The results of 
the surveys administered to students before and after they completed the course, however, only 
showed limited statistically significant shifts in news media attitudes, critical news analysis 
abilities or news engagement behaviours. These results point to opportunities to build on the 
course’s strength in developing news media production skills to further align this focus with the 
development of news critical analysis skills. 

2 The Course 
The InQueensland Media Academy course was developed by The IMPACT Centre as part of their 
series of student programs designed around critical and creative thinking. Part of the Queensland 
Department of Education, the IMPACT Centre collaborates with industry and university experts to 
co-design and deliver specialist education courses to primary and secondary schools. Courses are 
delivered either during regular school hours as part of a school’s differentiated teaching and 
learning agenda or as additional before/after school lessons. 

The InQueensland Media Academy course was designed for students in Years 9 to 12 and comprises 
12 one-hour lessons delivered online by a specialist educator. The online classes were 
supplemented by a set of online resources for students. In addition to access to the specialist 
educator provided by the IMPACT Centre, students are also supported by an on-site school teacher 
who has responsibility for supporting the delivery of the course. During the course students also 
receive feedback from a professional news editor. 

The course content is centred on students developing and publishing their own newsworthy story. 
The conventions of journalistic writing, story development and interviewing techniques, and issues 
relating to editorial quality are all addressed as students develop their news story for potential 
publication in InQueensland [ https://inqld.com.au ] – an independent online news website which 
aims to deliver balanced public-interest journalism. 

3 The Students 
The students included in this evaluation were from four state high schools (see Table 1 below) 
which had elected to participate in the IMPACT Centre’s Media Academy course and offer it as an 
option to their students in either Term 1 (February-May) or Term 2 (May-August) of 2022. The 
schools were situated in Brisbane and Logan City and represent student communities from a wide 
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spectrum of socio-economic backgrounds. The most recent (2021) Index of Community Socio-
Educational Advantage (ICSEA1) scores for the four schools ranged from 933 (18th percentile; 
moderate level of disadvantage) through to 1,133 (94th percentile; high level of advantage). 

Table 1 Schools included in the evaluation 

School† 
ICSEA 
Value‡ 

ICSEA 
Percentile 

Students 
Commenced 

Students 
Completed 

Banksia Gardens State High School 1,133 94 5 4 (80%) 
East Valley State High School 962 28 20 12 (60%) 
Riverside State High School 933 18 12 10 (83%) 
Northwood State High School 953 25 11 7 (64%) 

Total 48 33 (69%) 

† Pseudonyms have been used to protect the privacy of participants 
‡ ICSEA values have been slightly adjusted to avoid identifying the school 

Each school was responsible for promoting the opportunity to students who voluntarily elected to 
participate in the course. Students were generally in Years 9 or 10 (aged approximately 15-16 years-
old). The sample of participants in this evaluation is self-selecting and represents students who – 
by choosing to take the course – demonstrated some level of interest in journalism, the media or 
writing. 

There was a noticeable level of student attrition throughout the course, with almost one-third 
(31%) of students who commenced not attending through to the course’s conclusion. The impact 
of the south-east Queensland floods was one source of disruption for the schools which undertook 
the course in term 1 (Feb-May), however, further consultation would assist in understanding other 
contributing factors to this attrition. The self-selecting nature of the students included in this 
evaluation is therefore twofold: they are students who are already disposed towards undertaking a 
journalism course and they also had sufficient sustained interest to complete the 12-week course. 

4 Evaluation Methodology 
4.1 Focus Groups 

Four one-hour focus group discussions with each participating school’s students were conducted 
online. In most cases students did not appear on video – either because they had poor internet 
connectivity, only a single device was being used by the teacher to support the discussions, or 
because they preferred not to be seen. In one of the discussions students only wanted to reply via 
the chat. These limitations made facilitating any discussion very difficult and instead the sessions 
more resembled a Q & A session, rather than an engaged facilitated discussion among students. In 
future, it would be ideal to carry out focus group discussions in person or to request in advance the 
students have their own laptop or computer where bandwidth permits.  

 
1 https://www.myschool.edu.au/media/1820/guide-to-understanding-icsea-values.pdf  ICSEA values are 
computed based on a range of socio-economic and educational characteristics. The index is constructed to 
have a median score of 1,000 and a standard deviation of 100.  
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4.2 Surveys 

Each student participating in the course was invited to complete two online surveys: one at the 
beginning of the 12-week course (the ‘pre’ survey) and one at the conclusion of the course (the 
‘post’ survey). The questions asked in each of the surveys was the same in both rounds to enable 
measuring any changes in student responses after having completed the Media Academy course. 

The survey was designed without having knowledge of the Media Academy course content. While 
the advantage of this is that the survey instruments were independent and avoided asking people 
directly about things they would have just learnt in the course, it may be important to review these 
instruments to ensure they are better aligned to measure the course’s anticipated outcomes. The 
surveys were primarily based on a national survey of young people’s news practices2. They were 
designed to measure news practices, critical analysis abilities and perceptions and attitudes. 

A summary of the media characteristics measured by the survey are listed below, with the full 
survey instrument documented in Appendix 1. 

News practices 

● Frequency of using different news sources 

● Preferred news source 

● Trust in news sources and brands 

● Responses to misinformation 

 

Production and critical analysis abilities 

● Knowing how to write a news story 

● Ability to identify advertorial or sponsored news content 

● Ability to fake news stories from real news stories 

● Understanding what makes a news story high quality and publishable 

 

Perceptions and attitudes 

● Perception on the importance and value of news 

● Expectations of news stories 

● Perceptions of bias 

● Belief that news covers issues that maters to them 

 
2 Notley, T., Dezuanni, M., Zhong, H.F. & Chambers, S. (2020) News and Australian Children in 2020: How 
young people access, perceive and are affected by news media. Research Report, Sydney, Western Sydney 
University and Queensland University of Technology. 
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The pre survey was designed to be completed by students in the first week of the course to obtain a 
baseline of responses prior to any exposure to the course content. Due to a number of factors, 
including disruptions due to severe flooding for those schools participating in Term 1, the pre 
surveys were not able to be completed until Week 2, Week 3 or Week 4 of the course. This limits the 
ability of the survey instrument to capture any changes in the practices, behaviours and attitudes 
of students. In future it is recommended that the pre survey be completed in Week 1 or prior to 
students having any exposure to the Media Academy course. 

The post survey was designed to be completed by students in the final week of the course and 
allowed results to be linked to each participants’ corresponding pre-survey responses. 
Unfortunately, this only occurred for students at the one school which participated in the Media 
Academy Course in term 2. For the three schools which participated in the Media Academy Course 
in term 1, the students were belatedly asked to complete the survey in August 2022 - approximately 
three months after they completed the course. This has the potential advantage of allowing a 
consideration of whether the course has any longer lasting impacts on students’ behaviours, 
abilities and perceptions. It does, however, also introduce an inconsistency in what is being 
measured among the different survey participants. 

In addition to issues with the timing of the surveys, there was an issue with low response rates. 
Despite 33 students having completed the Media Academy Course across all four schools, only 17 
students (53%) completed both pre and post surveys. When combined with the small size of the 
response scales used for the survey questions (see Appendix 1), the low number of participants 
limits the capacity of the analysis to detect statistically significant effects. The low numbers also 
prevented any statistical consideration of the presence of any variation in responses based on the 
socio-economic background of the different schools participating in the Media Academy program. 

The reporting of survey responses in this report’s findings includes four measures: 

1. Mean: indicates the average value of the question’s ordinal response scale as measured in 
the ‘post’ survey; 

2. Change: indicates the change in mean value of the ordinal response scale measured by 
subtracting the average ‘pre’ survey value from the average ‘post’ survey value; 

3. SD: indicates the standard deviation of the change in mean value measured above; 

4. P-value: indicates the p-value of a paired sample Wilcoxon test, which provides a measure 
of the statistical significance of the change in student responses. 

4.3 Ethics 

This research was approved by the Human Research Ethics Committee at Western Sydney 
University [H13210]. The research was also approved by the Queensland Department of Education 
research ethics review committee.  
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5 Findings 
5.1 Media Production Skills 

The InQueensland Media Academy Course’s emphasis on media production skills was strongly 
reflected in student’s reports of what they most valued in the course. Both writing and interviewing 
skills were often mentioned by students as key benefits of the course in the focus group 
discussions. Furthermore, beyond the specific relevance to journalism, students also often 
reflected on the transferrable nature of these skills. 

It was very useful for my, like, English and school stuff … it was very helpful for 
me to construct sentences and helped me write better. 
-- Student, East Valley State High School 

The other thing which I learned was the importance of brevity in news writing 
and, again, that’s really helped me in, like, my broader academic writing 
because whenever I’m writing something I’m passively thinking ‘How do I say 
this with more brevity?’ 
-- Student, Banksia Gardens State High School 

 

In basing the course around the production of an online news article, students were encouraged to 
develop stories around a topic in which they had a personal interest. For a number of students this 
appeared to be highly motivating – enabling them to connect the course directly to issues about 
which they were passionate. 

I wrote an article which was based around the upcoming 2023 Soccer Women’s 
World Cup and how this event will, like, help break down barriers regarding 
female participation in sport … I was interested in this issue because I believe 
it’s really relevant and yeah, it’s a big interest of mine. 
-- Student, Banksia Gardens State High School 

[My article was about] child exploitation on YouTube and I chose this because it 
is not talked about enough and is highly important. 
-- Student, East Valley State High School 

For other students, however, the freedom to choose their own topic appeared to be an obstacle to 
making progress with the course. One student suggested that ‘getting a topic earlier’ would have 
improved her experience of the course, while another said they had felt a little overwhelmed at the 
start and would have appreciated more preparation for writing their news story. Other students 
reported that the logistics and challenges of organising interviews was difficult to fit into the 
timeline of the course. Given that students in at least one school struggled to progress and 
complete their articles, further research should be undertaken to consider the reasons behind this 
and to consider how this can be addressed.  
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5.2 Attitudes to Journalism 

A frequent theme that emerged in the focus group discussions was that the course had given 
students a newfound appreciation for the profession of journalism. Whereas most students 
reported having previously given little thought to news media and the people involved in its 
production, the experience of sourcing and giving voice to interviewees had left many students 
with a deeper respect for the work of journalists. 

I have a much greater appreciation for journalists and journalism; a lot of time 
and info goes into stores that they write. And I feel like they don’t get enough 
appreciation for how much work they put into the story. 
-- Student, East Valley State High School 

[The course] has changed my understanding of what a journalist does and how 
much harder it is than just creating a story. 
-- Student, Riverside State High School 

I understand the amount of effort that goes into [journalism] because there’s a 
lot of work … If there’s a really good news story, I really enjoy it and hold a lot 
of high praise towards [the journalist]. 
-- Student, Banksia Gardens State High School. 

 

Not all students who undertook the course were considering a career in journalism. In the focus 
groups, however, a number of students discussed how the course had either helped confirm an 
existing interest in the profession or had led them to consider journalism (or writing more 
generally) as a career option. 

The fact that we’ve sort of had to make a news story and write and edit it has 
definitely made me more keen on being a journalist than before. 
-- Student, Northwood State High School 

I think journalism is a very cool career choice. 
-- Student, East Valley State High School 

I previously didn’t think about doing journalism, but it’s something that I’ve 
sort of now, maybe am considering. 
-- Student, Banksia Gardens State High School 

5.3 Changes in News Media Consumption 

Students generally did not report any changes to either the sources they used to get news nor the 
overall quantity of news that they consumed. This finding was consistent across both the focus 
groups and the survey results (see Table 2). 

Unexpectedly, the only statistically significant change was in the frequency with which students 
reported getting news from news websites/apps. Despite the course focussing on producing news 
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for an online news website, students were getting news from news websites/apps less frequently in 
the ‘post’ survey compared to the ‘pre’ survey (-1.0 on a 6-point frequency scale; p = 0.03). The 
timing of the surveys may have influenced these results – most notably due to catastrophic south-
east Queensland floods likely having altered regular news consumption patterns. Slight increases 
were recorded in news sourced from radio and podcasts, printed newspapers and social media—
though these were not statistically significant.  

Table 2 Change in frequency of getting news from selected sources in the past month 

Statement Mean† Change SD P-value 
Family 3.53 -0.29 0.92 0.21 
Friends 1.59 0.12 1.05 0.79 
News websites/apps 3.18 -1.00 1.70 0.03* 
Newspapers (printed) 3.53 0.35 1.27 0.29 
Radio/podcasts 4.76 0.65 1.54 0.13 
Social media 3.53 0.35 2.15 0.47 
Television programs 3.76 -0.47 1.07 0.10 
YouTube 4.29 -0.29 1.26 0.45 

† Frequency is measured on a 6-point scale (1 = never; 6 = more than once a day) 
* Indicates a change from ‘pre’ to ‘post’ survey which is statistically significant at a level of p < 0.05 

The focus groups did, however, reveal that some students were changing how they engaged with 
and consumed news. Rather than changing the habitual practices of where students got their news 
from, a number of students did reflect that they were more critical in their evaluation of the news 
that they encountered. 

So I think the actual news that I’ve consumed hasn’t changed. But I think I’ve 
been able to, like, identify whether something is coming from a specific angle or 
whether there is a bias that is behind it. 
-- Student, Banksia Gardens State High School 

The news source I get my information from hasn’t changed. But I’ve now 
learned to question and research other news sources. 
-- Student, Northwood State High School. 

It should be kept in mind that such focus group responses were somewhat inconsistent with survey 
responses which sought to measure how students were engaging with news media (see Table 3 
below). There may, therefore, be a degree of social-desirability bias which is influencing the focus 
group responses. Even if this is the case, the capacity demonstrated by students to engage in 
discussions about norms of critical engagement with media suggests that they have gained an 
awareness of these issues during the Media Academy course. 

5.4 Critical Reflection on Media 

In the focus groups a selection of students demonstrated a capacity to engage in sophisticated 
reflections on their engagement with news media and their critical appraisal of the Australian 
media environment. These students were likely drawn to participate in the course by their prior 
interest in media and the course gave them greater confidence in expressing their points of view. 
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When a focus group discussion turned to the representation of young people in the news, for 
instance, one student commented: 

In terms of views of young people, it feels as if issues affecting us aren’t aired 
and heard of more broadly in general public discourse … Young people I think 
will turn towards alternative news sources that more fairly, or de-marginalise 
young people. 
-- Student, Banksia Gardens State High School 

More generally, however, most students demonstrated only a more limited ability to discuss issues 
relating to bias and trustworthiness of news. This was reflected in the survey results (see Table 3), 
which largely failed to show any statistically significant changes in the overall ability of students to 
critically reflect on their media usage. The two statements which did reach a significant level of 
change related to the representation in the media. While students were more likely to disagree that 
‘Australian news treats people of different race and cultural backgrounds equally fair’ in the post 
survey (-0.50 on a 5-point scale; p = 0.02), there were also slightly more likely to agree that 
‘Australian news treats women and men equally fair’ (0.14; p = 0.05).  

These findings should be considered in the context of considerable evidence that media bias exists 
in terms of the representation of women in the Australian news media as both experts and sources 
of news. Research has also highlighted the chronic under-representation of people of from 
culturally and linguistically diverse backgrounds as news presenters. Disparities relating to the fair 
and equitable representation of different groups in Australian news media are also highly relevant 
to young people3 and warrants supporting greater reflection on and analysis of these issues in the 
Media Academy course. 

Table 3 Change in level of agreement with statements on engagement with news media 

Statement Mean† Change SD P-value 
I know how to tell fake news stories from real news stories 3.88 0.36 0.93 0.19 
I know how to write a news story 3.88 1.07 1.33 0.07 
I understand what makes a news story high quality and 
publishable 

4.19 0.92 1.38 0.49 

I can identify the kind of story that would make a good news 
article 

3.94 0.07 1.28 0.90 

Writing a news story is just like writing an English essay, minus 
the footnotes and bibliography 

2.87 0.50 2.02 0.27 

I know the difference between factual news reporting and 
opinion-based articles 

4.12 0.50 0.97 0.41 

I know how to identify an advertorial or sponsored news 
content 

3.53 0.46 1.90 0.89 

The news covers issues that matter to me 3.06 -0.07 1.98 0.52 
Too many Australian news media organisations report from a 
particular point of view (such as left-wing or right-wing) rather 
than being objective 

3.46 -0.50 1.18 0.71 

 
3 Notley, T. & Dezuanni, M. (2023) The Impact of News Media Exclusion : Understanding and Addressing the 
Under-Representation of Young People in the News. In De Abreu, Belinha S. (Ed.) Media Literacy, Equity, and 
Justice. Routledge, New York, NY, pp. 65-73. 
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Australian news treats people of different race and cultural 
backgrounds equally fair 

2.75 -0.50 1.31 0.02 * 

Australian news treats women and men equally fair 2.42 0.14 1.77 0.05 * 
The Australian news I choose to consume is usually balanced 
and unbiased 

3.65 0.33 1.61 1.00 

Young people often appear on the news talking about things 
which affect them 

2.60 -0.14 1.17 0.41 

† Agreement is measured on a 5-point scale (1 = strongly disagree; 5 = strongly agree) 
* Indicates a change from ‘pre’ to ‘post’ survey which is statistically significant at a level of p < 0.05 

5.5 Attitudes to News Media 

The survey identified only small changes to student attitudes about news over the course of the 
Media Academy program, none of which were statistically significant (see Table 4). The largest shift 
was in response to the statement ‘News stories only inform people of the facts’, with students 
recording slightly higher levels of disagreement in the post-survey and suggesting a more critical 
engagement with the news. Across all statements, however, the standard deviation scores are 
relatively high. This reflects a large degree of variability in how student attitudes changed and 
makes it difficult to draw strong conclusions. 

Both the pre- and post-survey responses showed unusually high levels of agreement with the 
statements ‘Getting news stories is important to me’ and ‘It is important for teenagers to regular 
consume news’. This likely reflects the self-selecting nature of the student cohort enrolled in the 
Media Academy course: the program is appealing to and attracts students who are already more 
inclined toward regarding news media as important. 

Table 4 Change in level of agreement with statements about news media 

Statement Mean† Change SD P-value 
Getting news stories is important to me 3.82 -0.18 0.64 0.30 
It is important for teenagers to regularly consume news 4.12 0.29 0.92 0.21 
News stories only inform people of the facts 2.35 -0.35 1.06 0.21 
News stories are like advertising in that they are trying to sell 
something to people 

2.94 -0.24 0.97 0.33 

If a news story presents two sides of an issue, it cannot be 
biased 

2.88 0.06 1.75 0.93 

Journalists writing news stories should never argue for a 
particular conclusion about an issue 

2.82 -0.06 1.30 0.97 

† Agreement is measured on a 5-point scale (1 = strongly disagree; 5 = strongly agree) 

5.6 News Media Behaviours 

The survey did not identify any statistically significant changes in how frequently students reported 
engaging in a selection of news media behaviours (see Table 5). For two of the behaviours 
associated with critical media literacy, students actually reported doing them less frequently in the 
post-survey. The largest and most significant change, for example, was that students less 
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frequently (shifting 0.35 on a 4 point scale) ‘Stopped paying attention to news shared by someone 
because I was unsure whether to trust that person’. 

Table 5 Change in frequency of selected news media behaviours 

Behaviour Mean† Change SD P-value 
Decided I would not share a news story because I was unsure 
if it was true or not 

2.53 -0.24 1.15 0.40 

Checked a number of different news sources because I was 
worried the news story was untrue or inaccurate 

2.76 0.29 1.26 0.40 

Changed from one news source to another because I thought 
it was more trustworthy 

2.76 0.06 0.90 0.86 

Stopped using a particular news source because I was unsure 
about how much I could trust the reporting 

2.82 0.18 1.01 0.48 

Discussed a news story with a person I trust because I was 
unsure if it was true 

2.82 0.06 0.83 0.82 

Stopped paying attention to news shared by someone 
because I was unsure whether to trust that person 

2.29 -0.35 0.79 0.09 

† Frequency is measured on a 4-point scale (1 = never; 4 = often) 

5.7 Trust in News Media Sources 

The survey did not detect any statistically significant changes in the level of trust which students 
placed in nine selected sources of news (see Table 6). Interestingly, the most significant change 
(0.35 on the 5-point trust scale; p = 0.09) was with respect to news from social media, with students 
more likely to place a higher level of trust in news from this source following the course. 
Furthermore, while the course’s focus on producing online news content saw a small increase in 
trust for this source, the surveys recorded a large drop in trust for printed newspapers (-0.75 on the 
5-point trust scale; p = 0.15). 

Table 6 Change in level of trust in source of news 

Source Mean† Change SD P-value 
Teachers 2.50 -0.13 1.30 0.65 
TV 3.20 0.27 0.88 0.28 
Newspaper 2.25 -0.75 0.50 0.15 
News websites 3.13 0.07 0.88 0.82 
Radio/podcasts 2.85 0.18 0.40 0.35 
Social media 2.69 0.50 0.94 0.08 
YouTube 2.62 -0.10 0.32 1.00 
Family 2.86 0.36 0.63 0.09 
Friends 3.12 0.06 0.85 0.82 
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† Trust is measured on a 4-point scale (1 = not at all ; 4 = a lot) 

5.8 Tweet Trustworthiness 

Students were shown the images of three tweets (randomly selected from six candidate tweets) 
and asked about their level of confidence in whether the tweet was trustworthy. Examples of two of 
the tweets are shown in Figure 1 below. 

Figure 1 Example tweet images shown in the survey 

 

 

 

Overall, there was no statistically significant shift in how students responded to the tweets in the 
pre or post survey conditions. When analysed from the perspective of whether students were more 
likely to respond with greater certainty – either ‘very confident’ or ‘very sceptical’ – no change was 
observed. There was, however, a small reduction in the number of students who responded “I 
don’t know”. This figure dropped from 18% in the ‘pre’ survey to 10% in the ‘post’ survey, 
suggesting that some students may be less likely to feel ignorant when confronted with evaluating 
the trustworthiness of information presented in social media after undertaking the Media Academy 
course. 

There were also only minimal changes in students’ abilities to either express scepticism about 
tweets which were indeed misleading or, alternatively, to express confidence in tweets which were 
actually from reliable sources. When presented with a tweet from the satirical news website The 
Onion (see the right-hand panel in Figure 1), for example, 38% of students in the post-survey were 
‘very confident’ in the trustworthiness of the tweet. 
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6 Recommendations 
The six recommendations below are made in response to the findings presented in this report. 
They aim to improve the experience and outcomes of future students undertaking the 
InQueensland Media Academy course, while also improving the processes used to evaluate the 
course itself. 

#1 Connect the processes of news production to the act of being a critical media consumer 

The course’s focus on news media production is a unique strength of the course and offers students the 
opportunity to develop valued and transferrable skills. We recommend that the course looks for more 
opportunities to connect the development of these production skills to actions that would promote and 
support critical news media consumption. Only relatively few students had a specific interest in pursuing a 
career in journalism, whereas having a critical disposition to media offers universal benefits. That students 
often appeared to lack a critical mindset for engaging with news and information sourced from social 
media further demonstrates the gaps which may be addressed by such an approach. 

 

#2 Draw attention to both high- and poor-quality journalism 

A focus in the course on providing an exemplar of how journalism should be done risks making students 
more naïve as to the diverse ways that news is produced in practice. In the focus groups some students 
appeared to assume that all journalism was produced to the high standards promoted in the course, 
potentially resulting in a lack of critical evaluation. The high regard for journalists and journalism 
engendered by the course is a positive outcome, however we recommended that this be tempered by 
providing students with an appreciation for what underpins both high- and poor-quality journalism. For 
example, students could be taught that a claim that is made in news story without any acknowledgement 
of the course, demonstrates unreliable journalism.  

 

#3 Focus on the preferred media sources of young people 

The course’s focus on news media production is somewhat at odds with how the students reported 
preferring to get their news on a daily basis. Over half (55%) of the student’s reported using social media 
as a source of news on a daily basis and this was also their most preferred news source. The limited ability 
of students to discern the trustworthiness of tweets further demonstrates a gap when it comes to 
engaging with social media as a source of news. We recommend that the course’s emphasis on media 
production skills considers opportunities to embrace platforms which are increasingly used by young 
people. Doing so may serve to increase the relevance of the course beyond those with an interest in 
‘traditional’ journalism, while also aligning with recommendation #1 to provide opportunities to support 
critical news consumption. 

 

#4 Ensure that the news media production task is achievable 

A number of students reported being ill-equipped to develop a news story from scratch in the time 
available. We recommend that there should be better scaffolding for students at different levels of 
engagement, ability and resources to pursue an achievable outcome in the time available. Some students 
may require greater support from teaching staff or from staff at their school to complete their news 
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stories. While some students were motivated by the opportunity to pursue passion projects, others would 
have benefited from having access to topics and potential interviewees. 

 

#5 Update the course evaluation survey to better enable impact to be detected 

The ‘pre’ and ‘post’ surveys suffered from a number of limitations which reduced their ability to discern 
the impacts of the Media Academy course. We recommend that survey questions capture student answers 
using more fine-grained and precise response scales. The frequency of media behaviours, for example, 
was recorded using a 4-point scale with includes relatively ambiguous terms such as ‘Some’ and ‘Not too 
much’. Replacing this with options which are more precise and can capture more levels of variation would 
better enable statistically significant effects to be detected. We further recommend that more efforts be 
made to secure a higher response rate – providing a larger sample size from which to draw conclusions. 
Larger samples would permit investigating any variability of course outcomes arising from different socio-
economic background of participants. The addition of individual measures of cultural capital (e.g. 
parental education or occupation), together with a measure relating to student motivation, would further 
assist such analysis. 

 

#6 Address social desirability bias in course evaluation 

Several inconsistencies between results obtained in focus groups and the surveys points to the likely 
presence of social desirability bias in focus group responses. We recommend that the format of the focus 
groups be adjusted to better permit a free-flowing discussion in which the facilitator can better address 
this potential bias and obtain more informative results.  
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8 Appendix 1: Pre and Post Survey Instrument 
8.1 News Practices 

1. In the past month, how often did you typically get news from the following sources? 
a. Family 
b. Friends 
c. News websites/apps 
d. Newspapers (printed) 
e. Radio or podcasts 
f. Social media 
g. Television programs 
h. YouTube 

Response scale: 

- More than once a day 
- Once a day 
- 2-6 days a week 
- Once a week 
- Once a month 
- Never  

 

2. Where do you most prefer to get news stories from? [options as per Q1] 
 

3. How much, if at all, do you trust the news you get from … ? [options as per Q1] 

Response scale: 

- A lot 
- Some 
- Don’t know 
- Not too much 
- Not at all 

 

4. How much do you trust the following Australian news brands? 
a. ABC News 
b. Nine News 
c. SBS News 
d. Seven News 
e. The Project 
f. Daily Mail 
g. News.coml.au 
h. Sky News 
i. Sydney Morning Herald 
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j. The Australian 
k. The Courier Mail 
l. The Guardian 

Response scale: as per Q3 

 

8.2 Production and Critical Analysis Abilities 

5. In the past month, how often did you do each of the below activities? 
a. Decided I would not share a news story because I was unsure if it was true or not 
b. Checked a number of different news sources because I was worried the news story was 

untrue or inaccurate 
c. Changed from one news source to another because I thought it was more trustworthy 
d. Stopped using a particular news source because I was unsure about how much I could 

trust the reporting 
e. Discussed a news story with a person I trust because I was unsure if it was true 
f. Stopped paying attention to news shared by someone because I was unsure whether 

to trust that person 

Response scale: 

- Often 
- Sometimes 
- Hardly ever 
- Never 

 

6. Do you agree or disagree with the statements listed below?6. Do you agree or disagree with the 
statements listed below? 

a. I know how to tell fake news stories from real news stories 
b. I know the difference between factual news reporting and opinion-based articles 
c. I know how to identify an advertorial or sponsored news content 
d. The news covers issues that matter to me 
e. Too many Australian news media organisations report from a particular point of view 

(such as leftwing or rightwing ) rather than being objective 
f. Australian news treats people of different race and cultural backgrounds equally fair 
g. Australian news treats women and men equally fair 
h. The Australian news I choose to consume is usually balanced and unbiased 
i. Young people often appear on the news talking about things which affect them 
j. I know how to write a news story 
k. I understand what makes a news story high quality and publishable 
l. I can identify the kind of story that would make a good news article 
m. Writing a news story is just like writing an English essay, minus the footnotes and 

bibliography 
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Response scale: 

- Strongly agree 
- Agree 
- Don’t know 
- Disagree 
- Strongly disagree 

 

7. How confident are you that this tweet is trustworthy? 
[Participants randomly shown 3 of the following 6 tweet images] 

a. Brain inflammation and COVID-19 / UCL Stroke Research 
b. Breakthrough COVID treatment / Scott Squires 
c. COVID Facts / Alison Blunt 
d. DC Police Lose Control / The Onion 
e. House cat awarded MBA degree / Achievexfacts 
f. Obama: ‘Russia not a superpower’ / RT 

Response scale: 

- Very confident 
- Somewhat confident 
- I don’t know 
- Somewhat sceptical 
- Very sceptical 

8.3 Perceptions and Attitudes 

8. To what extent do you agree or disagree with the following statements? 
a. Getting news is important to me 
b. It is important for teenagers to regularly consume news 
c. News stories only inform people of the facts 
d. News stories are like advertising in that they are trying to sell something to people 
e. If a news story presents two sides of an issue, it cannot be biased 
f. Journalists writing news stories should never argue for a particular conclusion about 

an issue 

Response scale: as per Q6 


